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Abstract

Background The suicide rate in Korea was the highest among the member countries of the Organization for Eco-
nomic Cooperation and Development(OECD) for 2013-2016 and 2018-2020. In korea, suicide was the leading cause
of death among individuals aged 10-39, and the second leading cause of death for aged 40-59. Thus, this study
aimed to examine the Werther effect of the suicides of three Korean idol singers (Jonghyun: December 18, 2017, Sulli:
October 14,2019, and Hara Gu: November 24, 2019).

Methods The study conducted Poisson regression and used the cause-of-death statistics microdata from 2016 to
2020 provided by Statistics Korea. The case periods ranged from the day of the suicide of each celebrity to 10 weeks
after. The control periods were all weeks from 2016 to 2020, excluding the case periods.

Results The suicide rates in Korea significantly increased by 1.21, 1.30, and 1.28 times after the deaths of Jonghyun,
Sulli, and Hara Gu, respectively. The Werther effect was more evident in women than men. Suicide rate among indi-
viduals aged 10-29 years was greater than those for other age groups.

Conclusions This study confirmed that the rate of copycat suicides increased after three celebrity singers in Korea
died by suicide. Nevertheless, the rate of suicide after the suicide of the three celebrity singers was lower than those
in previous studies in Korea.
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Background

Suicide is a serious social problem worldwide. According
to Statistics Korea, the number of suicides per 100,000
people in Korea as of 2020 was 25.7 [1], which was more
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The Werther effect is a phenomenon in which cases of
suicide increase after the publication of suicide news due
to imitation. For this reason, it is typically called copy-
cat suicide. Phillips first used the term in 1974, which is
based on Goethe’s novel entitled The Sorrows of Young
Werther. In the novel, the main character called Werther
died by suicide, and many people imitated his death.
Phillip demonstrated that the number of suicides in the
United States increased after a newspaper reported a sui-
cide case. In other words, the more the publicity given to
a case of suicide, the higher the number of suicides that
follow [3].

Celebrity suicides are widely reported in the media,
which leads to a significant impact on subsequent sui-
cides [4, 5]. Niederkrotenthaler [4] conducted a system-
atic review and meta-analysis and found that suicide risk
increased by 13% after media reports of suicide by celeb-
rities, and deaths in this context increased by 30% after
media reports of the suicide methods used by celebri-
ties. Similarly, Stack collected 293 results from 42 studies
through a systematic literature review. The results dem-
onstrated that the studies on the Werther effect of well-
known celebrities were 14.3 times more likely to reveal a
copycat effect [5]. In a study that analyzed the relation-
ship between 109 celebrity suicides and number of daily
suicides in Japan from 1989 to 2010, the number of sui-
cide increased by an average of 5.5% over 10 days after
a media reporting of celebrity suicides [6]. According to
Chen [7], suicide risk has increased by 1.17 times across
two weeks after the suicide of 24-year-old female singer
Ivy Li. Studies in Korea have also examined the Werther
effect. The risk of suicide increased by 73% during the
first week following the suicides of actress Jin-sil Choi, in
which the Werther effect lasted for six weeks [8]. Ha ana-
lyzed changes in the number of suicides within 10 days
after the suicide of 13 celebrities, which statistically sig-
nificantly increased [9].

Recognizing the Werther effect, the World Health
Organization (WHO) stated that the “responsible report-
ing of suicide” is one of the three major policies for
suicide prevention [10]. Furthermore, the Korean gov-
ernment also recognized the Werther effect; thus, the
Ministry of Health and Welfare, the Central Suicide Pre-
vention Center, and the Korea Journalists Association
established Suicide Reporting Guidelines in July 2004 and
subsequently revised it in September 2013 and July 2018.

Suicide Reporting Guidelines 3.0 consists of five princi-
ples. First, expressions, such as death and die, should be
used in the titles of media news instead of suicide. Sec-
ond, reporters should not disclose specific suicide meth-
ods, tools, motives, and locations. Third, photos or videos
related to suicide should be used with care. Fourth, the
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negative consequences of suicide and suicide preven-
tion information should be cited, and suicide should not
be not glorified or rationalized. Fifth, the personality of
the deceased should be respected, and the privacy of the
bereaved family should be protected [11]. The guide-
lines mentioned that compliance should include Internet
broadcasting, single-person broadcasting, and social net-
working services (SNSs) [11].

Recently, three singers in Korea died by suicide, namely,
Jonghyun (December 18, 2017), Sulli (October 14, 2019),
and Hara Gu (November 24, 2019). They diagnosed with
depression during their lifetime. They were singers who
gained immense popularity among the youth. Teenagers
and those aged in their 20s watch the performances and
activities of these singers through various media, thus
forming an attachment to them [12]. A number of the
youth buy products advertised by these singers and wish
to be identified with them. Moreover, they purchase hun-
dreds of compact discs to win fan meetings and provide
expensive gifts to the singers.

After establishing Suicide Reporting Guidelines 3.0
(July 31, 2018), 88.5% of the newspaper articles no longer
mentioned suicide methods [13]. Similarly, after the sui-
cides of Sulli and Hara Gu, 99.6% of the media did not
mention the suicide methods when reporting their death
[14]. This rate was higher than that of a study (33.3%)
on guideline compliance rates in 2005 [15]. As a result,
the magnitude of the impact of celebrity suicides on the
public has changed in Korea due to the revision of and
increased compliance with the guidelines. However,
studies on the Werther effect have been lacking since
the establishment of Suicide Reporting Guidelines 3.0 in
Korea.

Prior to Jonghyun’s suicide, there had been no reported
suicides by idol singers in Korea. These celebrities gain
popularity and exert a large influence on the youth; thus,
their suicide may exert a larger impact on the youth. For
this reason, this study discussed the Werther effect and
its implications after the suicide of the three celebrities
using cause-of-death statistics data from 2016 to 2020 in
Korea.

Methods

Study design and data

We used the microdata of the cause-of-death statistics
from 2016 to 2020 provided by Statistics Korea to exam-
ine the Werther effect observed following the suicides of
the three Korean singers. Cause-of-death statistics are
aggregated according to the Korean Standard Classifica-
tion of Diseases (KCD) by analyzing the causes of death
of deceased individuals on the basis of reports received
by each region under the Statistics Act and the Family
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Register Act [16]. Microdata pertain to individual unit
data and are provided without personal identity.

The case periods ranged from the day of the suicide
of each celebrity to 10 weeks after (Jonghyun [Case 1]:
December 18, 2017-February 25, 2018, Sulli [Case 2]:
October 14, 2019-December 22, 2019; Hara Gu [Case 3]:
November 24, 2019—February 1, 2020). The control peri-
ods were all weeks from 2016 to 2020, excluding the case
periods. We set 10 weeks as a case period to consider
long-term effects. Korea observes a Buddhist funeral cul-
ture called Sasipgu-jae or the Forty-Nine Day Ceremony
(49 Jae), in which prayers for peace for departed ones are
offered every seven days across for 49 days. Memorial
messages are posted, and memorial services are held on
49 Jae; thus, the study assumed that the Werther effect
may extend beyond this ceremony.

Variables

The dependent variable was the number of suicides per
week. We extracted data coded as X60—X84 according to
the KCD classification of the cause-of-death. Extracted
data were calculated based on the day of the suicide of
each celebrity.

We added meteorological and economic factors as
control variables, which were previously found associ-
ated with suicide [17-22]. Moreover, we used tempera-
ture, humidity, sunshine duration, seasonal variations,
unemployment rate, and composite coincident index
as control variables. The composite coincident index is
a composite estimate of the current trend of the econ-
omy. It is estimated using indexes for manufacturing
production, service industry activity, and retail sales
[23]. Temperature, humidity, and sunshine duration
were entered into the model by calculating the average
values per week, while seasonal variations were con-
trolled for by designating winter as the reference point.
Unemployment rate and component coincident index
are measured per month; thus, we entered the same
value per month. Data on meteorological factors were
collected from the Korea Meteorological Administra-
tion [24], and economic factors were collected from
the Korean Statistical Information Service [25, 26].

Statistical analysis

The study used Poisson regression to estimate changes
in suicide rate after the suicide of the celebrities. Pois-
son regression is used when a dependent variable is
a rare event that occurs within a specific range such as
suicide [27]. The Poisson regression model for estimat-
ing changes in suicide rates after the suicide of the three
celebrities is as follows:
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log(u,) = By + B, X Week, + B, X Temperature, + p; X Humidity, + p,x
Duration of Sunshine,- Z; B; X season i + B X Unemployment Rate, + Pgx

Cyclical Component of Coincident index, + e,,

e number of suicides per week;

: week after celebrity suicide (1-10); other periods
(0);

Seasons 1-4: indicators of seasonal reflection (0,1);
and

: error term.

Week is the major independent variable that repre-
sents the suicide of each singer. This variable enabled
the study to examine the changes in relative rate of sui-
cide after the suicide of the celebrities in the Poisson
regression model. The seasons were used as the cate-
gorical variables, and temperature, humidity, sunshine
duration, unemployment rate, and component coinci-
dent index were presented as the continuous variables.

Results

We compared the number of suicides in the 10 weeks
(70 days) after the suicide of each of the celebrities
and mean of the number of suicides within the same
period in other years (Figs. 1 and 2). After Jonghyun’s
suicide, the number of suicides in weeks 2, 5-7, and
10 was higher than those in other periods. Moreover,
after Sulli’s suicide, the number of suicides within 1-10
weeks was higher than those in corresponding periods
in other years. Similarly, after Hara Gu’s suicide, the
number of suicides in weeks 1-7 was higher than that
in other years.

Although the increased number of total suicides after
Jonghyun’s suicide was statistically non-significant
(p=0.407), those after Sulli’s and Hara Gu’s suicide sta-
tistically significantly increased (Table 1). After Sulli’s
suicide, the number of suicides for men and women has
increased. However, only the increase in suicides among
women has been significant (p <0.001), with more than
twice the number of suicides compared to men (12 vs.
23). After Hara Gu’s suicide, suicide by both men and
women significantly increased (Table 1). A statistically
significant increase in suicides was observed among
individuals aged 10-29 years after the suicides of the
three celebrities. After Sulli’s suicide, suicides among
those aged 10-29 and 30-49 years increased by 15.
Moreover, suicides increased by 12 and 8 among indi-
viduals aged 10-29 and 30-49 years, respectively, after
Hara Gu'’s suicide (Table 1).

Table 2 presents the Poisson regression results related
to the suicides of the three celebrities. The rate of sui-
cide increased significantly in weeks 2—-3 and 5-6 after
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Fig. 1 Changes in the number of suicides before and after idol Jonghyun’s suicide
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Fig. 2 Changes in the number of suicides before and after Sulli's and Hara Gu's suicide

Jonghyun’s suicide. The rate of suicide was the highest in
the fifth week after Jonghyun’s suicide, which was 1.21
times more than that observed in the corresponding
period. After Sulli’s suicide, the suicide rate significantly
increased in weeks 1-2 and 9-10. The relative rates of
suicide in the first and second weeks were 1.17 and 1.18,
respectively. Suicide rate in the 10th week after Sulli’s

suicide was the highest with a relative rate of 1.30. After
Hara Gu’s suicide, suicide rate increased significantly in
weeks 3-5. Suicide rates in the weeks 3, 5, and 5 were
1.19, 1.28, and 1.19, respectively, which was the highest
at week 4 with a relative rate of 1.28. The suicide rate in
spring and fall, particularly in spring, was higher than
that in winter. When temperature increased by 1 °C,
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Table 1 Changes in the number of suicides in 10 weeks following three idol singers
Year of Death Other Years t-value p-value

Jonghyun (Suicide on December 18, 2017)

Total Suicide 24390 + 21.82 235.50 + 28.82 0.84 0407

Male 176.60 + 13.06 16790 +21.20 122 0.229

Female 67.30 +13.39 67.67+10.88 -0.09 0931

10 to 29 Years of Age 30.10+5.61 2563+6.19 2.02 0.051

30 to 49 Years of Age 91.4+012.69 85.63+11.55 1.34 0.190

50 to 69 Years of Age 82.00+9.25 81.90+13.00 0.02 0.982

70 Years Of Age Or Older 40.40+£4.81 42374948 —0.85 0.400

Sulli (Suicide on October 14, 2019)

Total Suicide 269.50 £21.81 235.00 £26.53 3.79 0.004

Male 178.10 £1347 166.60 +£20.15 1.71 0.093

Female 91.40+12.69 68.45+10.76 5.82 <0.001

10 to 29 Years of Age 42.20+8.24 26.95+8.16 527 <0.001

30 to 49 Years of Age 91.90+9.62 77.05£1041 4.09 <0.001

50to 69 Years of Age 86.30+12.21 81.55+12.91 1.05 0.298

70 Years Of Age Or Older 49.00+6.38 49.43+9.74 -0.13 0.897

Hara Gu (Suicide on November 24, 2019)

Total Suicide 257.70 £22.23 229.10 £25.05 3.20 0.003
Male 17890 + 13.71 165.00 + 18.56 217 0.034
Female 78.80+£10.54 64.10+9.27 4.20 <0.001
10 to 29 Years of Age 35.80+7.73 24.224545 541 <0.001
30 to 49 Years of Age 90.70+8.59 82.33+13.90 1.80 0.078
50 to 69 Years of Age 84.90+11.53 77.08+11.96 1.84 0.072
70 Years Of Age Or Older 46.20+9.21 40.53+9.51 1.68 0.100

Cl Confidence interval, RR Relative rate

relative suicide rate increased by 0.2%. The humidity
increased by 1%, relative rate increased by 0.2-0.4%. The
effect of sunshine duration on suicide was statistically
non-significant. As unemployment rate increased by 1%,
relative suicide rate increased by 3.8—4.7%. Lastly, as the
composite index of business indicators increased by one
unit, relative suicide rate increased by 0.3-0.4%.

Table 3 presents the results of gender stratification
analysis. After Jonghyun’s suicide, suicide rate signifi-
cantly increased in weeks 2, 5, 6, and 10 for men and
weeks 3, 5, and 7 for women. Moreover, women were
at higher rate of copycat suicide after the suicide of the
female celebrity, which, thus significantly increased
after Sulli’s suicide at weeks 1-3, 6-7, and 9-10. How-
ever, no significant increase in suicide rate was observed
for men. For Sulli, suicide rate was the highest at week
2 with a 50% increase compared with that of the control
period. For Hara Gu, a significant increase in suicide was
observed in week 4 for men, while an increase in suicide
rate was observed in weeks 3-5. Suicide rates for women
were 1.34, 1.39, and 1.31 in weeks 3, 4, and 5, respectively.

Table 4 presents the results of the statistical analysis
according to age stratification. The rate of copycat suicide

was higher among those aged 10-29 years compared with
the other age groups. After Jonghyun, the study observed
no statistically significant increase in suicide rate in the
majority of weeks among those aged>50 years. How-
ever, a significant increase in suicide rate was noted for
those aged 10-29 and 30-49 years. Among those aged
10-29 years, suicide rates increased by 43.9% and 44.8%
in weeks 2 and 3, respectively. In addition, among those
aged 30-49 years, suicide rate increased by 24.5-40.9%.
After Sulli’s suicide, suicide rate among those aged 10-29
years significantly increased. Especially, suicide rate
among those aged 10—29 years increased more than twice
in week 1. Suicide rate among those aged 10-29 years
increased by up to 62% and 53% in weeks 2 and 3, respec-
tively. Lastly, after Hara Gu, suicide rate increased by
46.6—88.8% in weeks 1-3 among those aged 10-29 years.
Furthermore, an increase in suicide rate was observed
among those aged 30—49 years in weeks 1 and 4.

Discussion

The study aimed to examined the Werther effect
observed following the suicides of three Korean celebrity
singers. The results demonstrated significant increases
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Table 2 Changes in the relative rate of suicide associated with three idol singers
Jonghyun Sulli Hara Gu
RR 95% CI RR 95% CI RR 95% CI
Periods Other Periods 1.000
Week 1 1.018 (0.892 —1.162) 1.165 (1.036-1.309) 1.115 (0.988-1.258)
Week 2 1.191 (1.052 —1.349) 1175 (1.046-1.320) 1.064 (0.935-1.210)
Week 3 1.180 (1.043 —1.336) 1.124 (0.997-1.267) 1.190 (1.053-1.344)
Week 4 0.984 (0.861-1.125) 1.042 (0.919-1.180) 1.283 (1.141-1.442)
Week 5 1211 (1.076-1.364) 1.016 (0.895-1.154) 1.186 (1.050 — 339)
Week 6 1.157 (1.020-1 314) 1.057 (0.933-1.198) 1.108 (0.980 — 4)
Week 7 1.082 (0.952-1.229) 1.101 (0.975-1 245) 1.055 (0.930 —1.197)
Week 8 0.935 (0.816-1.073) 1.036 (0.909-1.181) 1.003 (0.880 —1.143)
Week 9 1.000 (0.874-1.145) 1.185 (1.049-1.338) 0.948 (0.830 -1 083)
Week 10 1111 (0.978-1.262) 1.303 (1.160-1 463) 1.013 (0.891-1.151)
Seasons Winter 1.000
Spring 1.137 (1.101-1.174) 1.126 (1.090-1.162) 1.145 (1109 —=1.183)
Summer 1.043 (0.995-1 094) 1.039 (0.990 —1 090) 1.059 (1.009 - 1.112)
Autumn 1.057 (1.021-1.096) 1.049 (1.012-1.088) 1.065 (1.026 —1.105)
Temperature 1.001 (0.999 —1.004) 1.002 (1.000-1.005) 1.002 (1.000 —1.005)
Humidity 1.004 (1.001-1.006) 1.003 (1.001-1.005) 1.002 (1.000-1.004)
Duration of Sunshine 1.007 (0.999-1.015) 1.004 (0.996-1.011) 0.999 (0.992-1.007)
Unemployment Rate 1.038 (1.015-1.062) 1.047 (1.024-1.070) 1.039 (1.017-1.062)
Composite Index of Business Indicators 1.004 (1.002-1.007) 1.003 (1.001-1.005) 1.004 (1.001-1.006)

Cl Confidence interval, RR Relative rate

in suicide rates after the their deaths. This finding is
consistent with those of previous studies on the Werther
effect, which pointed to increases in suicides after celeb-
rity suicides [4, 8, 9, 28]. However, the magnitude was
smaller than those of previous studies [8, 9]. This result
may be related to compliance with the principles of the
revised Suicide Reporting Guidelines in Korea, which
subsequently increased after its implementation. Espe-
cially, compliance rate with the principle of refraining
from mentioning suicide methods in detail significantly
increased. In a study conducted in 2005, which is prior
to the formulation of Suicide Reporting Guidelines, only
33.3% of the media refrained from mentioning suicide
methods [15]. However, this rate increased to 88.5%
in another study conducted in 2022, which was after
the release of Suicide Reporting Guidelines 3.0 [14]. A
study conducted in Austria supported the current find-
ing in that the number of suicides in Austria decreased
after the establishment of media guidelines. Specifi-
cally, the Crisis Intervention Center Vienna introduced
media guidelines and asked newspapers to adhere to the
guidelines and monitor the articles. Afterward, a reduc-
tion of 81 suicides per year was noted. Particularly, sui-
cide reduction was significantly higher in regions with
high rates of compliance compared with those of other
regions (—47.48 vs. —0.24) [29].

The current findings demonstrated that women were
at higher rate of copycat suicide after the suicide of the
three celebrities. This result was not consistent with
those of previous studies, which proposed that the rate of
copycat suicide in men was high after the suicide of male
celebrities and that the rate of copycat suicide in women
was high after the suicide of female celebrities. Another
study found that copycat suicide was higher in women
after the suicides of Korean actress Jin-sil Choi and Tai-
wanese female singer Ivy Li [7, 8]. Moreover, the rate of
copycat suicide following that of American actor Robin
Williams was higher in men [30]. Jonghyun was a celeb-
rity singer with numerous female fans; thus, the rate of
copycat suicide by women may have been relatively high.
According to a report by Melon, which is the top music
streaming site in Korea, 83% of the fans of SHINee (the
group to which Jonghyun belongs) were women. Thus,
the rate of copycat suicide may vary according to cover-
age, circumstances, and characteristics at the time of
a celebrity suicide [31]. The urge to suicide can become
stronger if people are interested in the celebrities who
died due to suicide. Immediately after Jonghyun, an inci-
dent occurred in Indonesia in which one fan mimicked
Jonghyun’s suicide while mourning his death [32].

Our findings also showed that the rate of copycat sui-
cide was higher among individuals aged 10-29 years
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compared with those of other age groups. This finding
was consistent with that of a previous study that demon-
strated an increase in suicide among women aged 30-39
years after the suicide of the Korean actress Jin-sil Choi
(age: 39 years) [8]. Horizontal identification and verti-
cal identification explain the reason for the high rate of
copycat suicide among women in this age group. Hori-
zontal identification, that is, individuals tend to iden-
tify themselves with others who are similar with their
demographic characteristics such as gender, age and
social position. Vertical identification, on the other hand,
argues that individuals identify themselves with oth-
ers who are famous, popular, admired and perceived as
superior [5, 33]. Three celebrities who were less than 30
years old and gained tremendous popularity among the
younger generation. Thus, individuals aged 10-29 years
may feel connection and strengthen identify with the
three celebrities and mimic their behaviors. Suicide-
related harmful information in SNSs, such as Facebook
and Instagram, also appeared to influence the high rate of
copycat suicide among those aged 10-29 years. In 2018,
82.3% and 73.3% of people aged in their 20 and 30 s,
respectively, used SNS, which was higher than the rates
of use in other age groups (55.9%, 39.6%, and 18.9% for
those aged in their 40s, 50s, and 60s, respectively) [34].
The Ministry of Health and Welfare, the National Police
Agency, and the Central Suicide Prevention Center inten-
sively monitored information on the internet, such as
photos, videos, suicide methods and a companion suicide
that could influence suicide-related behaviors from July
18-31. They found 17,338 cases of suicide-related infor-
mation, and 77% cases from SNS [35]. People aged 10-29
years were more likely to be exposed to suicide-related
harmful information that do not adhere to the guidelines,
which could strengthen emotional identification.

The decrease in the rate of copycat suicide after the
establishment of Suicide Reporting Guidelines 3.0 sug-
gests the importance of compliance with the guidelines.
Despite the tendency of indiscriminate media reports on
suicide to lead to copycat suicides, more news in Internet
portals, online video platforms, and SNSs did not com-
ply with the guidelines than did newspapers. In Korea,
the percentages of people who watched the news through
Internet portals, online video platforms (e.g., YouTube),
and SNSs (e.g., Facebook and Instagram) were 79.2%,
69.7%, and 45.4%, respectively. Only 8.9% of people read
the news via newspapers [36]. Moreover, the rate of cop-
ycat suicide was higher for television, which provides
information accompanied by visual and auditory mate-
rials than those for newspapers and radios [37]. Despite
the high rate of copycat suicide due to the abovemen-
tioned platforms, media constantly produce sensational
contents related to suicide.
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Thus, exerting effort to increase compliance with Sui-
cide Reporting Guidelines 3.0 is necessary for types of
media. All media and individuals who make contents
should be given the social responsibility to comply with
the guidelines. Moreover, the government should estab-
lish the policies to increase compliance rates. As such,
cooperation within the media industry is one of the
methods for increasing compliance with the guidelines.
For example, in Austria, the media closely followed the
guidelines on suicide reporting, which resulted in a
reduction in suicide. In Australia, organizations were
directly contacted during guideline dissemination, which
led to high levels of awareness of the guidelines [38].
However, China’s guideline of not cooperating with the
media appeared to be ineffective in reducing suicide [39].
In Korea, the Ministry of Health and Welfare, the Cen-
tral Suicide Prevention Center, and the Korea Journalists
Association jointly revised the Suicide Reporting Guide-
lines. Moreover, journalists were involved in formulat-
ing the guidelines to increase compliance [11]. Although
many people watch the news through Internet portals
or online video platforms, cooperation and distribution
within the media remain insufficient. Therefore, the gov-
ernment needs to actively cooperate in the establishment
and distribution of the guidelines with the overall media
industry as well as journalist associations to increase
compliance.

The limitations of this study are as follows: First, eco-
logical errors may emerge when the conclusion from an
observed group is applied to individual cases [40]. This
result only demonstrated that the suicides of the three
celebrities were associated with increases in suicide
rates among the Korean population. Whether or not the
deaths of the three celebrities influenced the subsequent
cases of suicide should be analyzed through studies at the
individual level. However, the results of the current study
could be used to inform suicide prevention policies that
target the overall community. Second, the study over-
looked other variables, such as medical history and soci-
oeconomic levels. Previous studies demonstrated that
economic level, mental illness, cancer, and the presence
of chronic diseases are related to suicide [4]. Therefore,
future studies should consider these variables.

Conclusion

The study confirmed that suicide rate significantly
increased after the suicides of the three celebrities.
Increase in suicide rate among women was higher than
men, and increase in suicide rate among individuals aged
10-29 years was higher than other age groups. However,
the magnitude of suicide rate increase was smaller than
those observed in previous studies conducted before
the implementation of Suicide Reporting Guidelines 3.0.
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Despite the importance of compliance with the guide-
lines, a significant portion of content in Internet portals,
online video platforms, and SNSs did not comply with
the guidelines. Compliance with guidelines in all forms
of media should be emphasized as one of the strategies
for suicide prevention. All forms of media and content
producers should recognize that their suicide report-
ing could increase copycat suicide and comply with the
guidelines. Moreover, the government should cooper-
ate with all forms of media to revise and promotion the
guidelines, in order to increase compliance.
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